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APPENDIX – Chapter 2. Mapping cultural practices in Europe: Social 

inequalities and cross-national differences 

Table A2.1 – Frequency of cultural participation in art-related and everyday cultural 

practices 

 At least once a 
month 

Less than once 
a month 

Almost never Total 

Visit a recreational park 9505 (74.8%) 2175 (17.1%) 1022 (8.0%) 12702 (100%) 

Do sports 8995 (70.8%) 1135 (8.9%) 2571 (20.2%) 12701 (100%) 

Reading a book  8065 (63.5%) 2295 (18.1%) 2346 (18.5%) 12706 (100%) 

Going to a cafe, pub or bar 7574 (59.6%) 2837 (22.3%) 2288 (18.0%) 12699 (100%) 

Dining out in a restaurant 6456 (50.8%) 4189 (33.0%) 2054 (16.2%) 12699 (100%) 

Do-It-Yourself  6324 (49.8%) 2899 (22.8%) 3475 (27.4%) 12698 (100%) 

Do handicraft 3253 (25.6%) 1745 (13.7%) 7695 (60.6%) 12693 (100%) 

Visiting flea market 3178 (25.0%) 4198 (33.1%) 5322 (41.9%) 12698 (100%) 

Volunteering  2734 (21.6%) 1564 (12.3%) 8387 (66.1%) 12685 (100%) 

Make music (sing, play) 2539 (20.0%) 1044 (8.2%) 9113 (71.8%) 12696 (100%) 

Make art (make photos, paint) 2407 (19.0%) 1840 (14.5%) 8443 (66.5%) 12690 (100%) 

Visiting monuments 1516 (11.9%) 8391 (65.6%) 2853 (22.5%) 12688 (100%) 

Classical music concert 773 (6.1%) 5309 (41.8%) 6609 (52.1%) 12691 (100%) 

Local fair with food and music 728 (5.7%) 8095 (63.8%) 3861 (30.4%) 12684 (100%) 

Popular music concert 590 (4.7%) 6038 (47.6%) 6052 (47.7%) 12680 (100%) 

 

Table A2.2 Conceptions of culture – what belongs to culture? 

 Yes, definitely No, definitely not It depends Total 

Historical monuments 11715 (92.3%) 346 (2.7%) 632 (5.0%) 12693 (100%)_ 

Folk dances  10740 (84.8%) 726 (5.7%) 1206 (9.5%) 12672 (100%) 

Opera 10496 (82.8%) 1010 (8.0%) 1169 (9.2%) 12675 (100%) 

Literature  10257 (80.9%) 1061 (8.4%) 1364 (10.8%) 12682 (100%) 

Food festivals 7300 (57.8%) 2401 (19.0%) 2935 (23.2%) 12636 (100%) 

Pilgrimages  6917 (54.8%) 2817 (22.3%) 2881 (22.8%) 12615 (100%)_ 

Antique shops 6800 (53.8%) 2647 (20.9%) 3194 (25.3%) 12641 (100%) 

Hip-hop 6430 (50.9%) 3384 (26.8%) 2808 (22.2%) 12622 (100%) 

Blockbuster films 5521 (43.1%) 3693 (29.2%) 3413 (27.0%) 12627 (100%) 

Comics  5444 (43.1%) 3741 (29.6%) 3450 (27.3%) 12635 (100%) 

Political cartoons  5191 (41.1%) 4216 (33.4%) 3220 (25.5%)  12627 (100%) 

Graffiti 4578 (36.3%) 4042 (32.0%) 4000 (31.7%) 12620 (100%) 

Football 4401 (34.9%) 5539 (43.9%) 2670 (21.2%) 12610 (100%) 

Hiking  3842 (30,5%) 5480 (43.5%) 3281 (26.0%) 12603 (100%) 

Designer clothes 3580 (28.4%) 5706 (45.2%) 3328 (26.4%) 12614 (100%) 

Yoga 3456 (27.5%) 6064 (48.3%) 3043 (24.2%) 12563 (100%) 

Tattoos 3154 (25.0%) 6016 (47.7%) 3439 (27.3%) 12609 (100%) 

Video games 2313 (18.3%) 7223 (57.3%) 3069 (24.3%) 12605 (100%) 

Reality shows 1937 (15.3%) 8444 (66.9%) 2238 (17.7%) 12619 (100%) 

Shopping malls  1744 (13.8%) 8430 (66.9%) 2436 (19.3%) 12610 (100%)_ 
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Table A2.3 Benzécri's modified rates (%) – map of cultural practices 

Axis Variance of the 
axis 

(eigenvalue) 

% of explained 
variance 

Cumulated % of 
explained 
variance 

Benzécri's 
modified rates 

(%) 

Retained 
according to 

Kaiser's 
criterion 

1 0.184 8.6 8.6 54.7 X 

2 0.105 4.9 13.5 12.7 X 

3 0.102 4.8 18.2 11.7 X 

4 0.079 3.7 21.9 5.4 X 

5 0.067 3.1 25.0 2.9 X 

 

Table A2.4 – Indicators of cultural practices used as active variables in the MCA 

 
 
How often do you typically do the following activities? 
Dining out in a restaurant 

Label of the category Status Count 
% of total 

number 

Dining out ++ Active 1956 15.4 

Dining out + Active 4500 35.4 

Dining out +/- Active 4189 32.9 

Dining out - Active 2054 16.2 

*Missing value* Supplementary     15 0.1 

 
How often do you typically do the following activities? 
Go to a cafe, pub or bar 

Label of the category Status Count 
% of total 

number 

Cafe ++ Active 4223 33.2 

Cafe + Active 3351 26.4 

Cafe +/- Active 2837 22.3 

*Missing value* Supplementary     2303 18.1 

 
How often do you typically do the following activities? 
Do-It-Yourself work and/or making/mending objects around the house (e.g. furniture, car, 

computers) 

Label of the category Status Count % of total 
number 

DIY ++ Active 3356 26.4 

DIY + Active 2968 23.3 

DIY +/- Active 2899 22.8 

DIY - Active 3475 27.3 

*Missing value* Supplementary     16 0.1 

 
How often do you typically do the following activities? 
Visit a recreational area (e.g. park, beach, forest, or lake) 

Label of the category Status Count % of total 
number 
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Recreation +++ Active 1963 15.4 

Recreation ++ Active 4161 32.7 

Recreation + Active 3381 26.6 

Recreation +/- Active 3197 25.1 

Recreation - Active   949 7.2 

*Missing value* Supplementary     12 0.1 

 
How often do you typically do the following activities? 
Visit a second-hand market, flea market, or collectors' fair 

Label of the category Status Count % of total 
number 

Flea market ++ Active 3178 25.0 

Flea market + Active 4198 33.0 

Flea market - Active 5322 41.9 

*Missing value* Supplementary    16 0.1 

 
How often do you typically do the following activities? 
Do sports or physical exercise 

Label of the category Status Count % of total 
number 

Sports ++ Active 3478 27.4 

Sports + Active 4338 34.1 

Sports +/- Active 2314 18.2 

Sports - Active 2571 20.2 

*Missing value* Supplementary    13 0.1 

 
How often do you typically do the following activities? 
Do handicraft or handwork (e.g. knitting, quilting, making pottery or jewellery) 

Label of the category Status Count 
% of total 

number 

Handicraft + Active 4998 39.3 

Handicraft - Active 7695 60.5 

*Missing value* Supplementary   21 0.2 

 
How often do you typically do the following activities? 
Do volunteer work (e.g. in the field of culture, religion, sports, or social work) 

Label of the category Status Count 
% of total 

number 

Volulnteer + Active 4298 33.8 

Volunteer - Active 8387 66.0 

*Missing value* Supplementary    29 0.2 

 
How often do you typically do the following activities? 
Read a book 

Label of the category Status Count 
% of total 

number 

Reading a book +++ Active 3576 28.1 

Reading a book ++ Active 2344 18.4 

Reading a book + Active 2145 16.9 
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Reading a book +/- Active 2295 18.1 

Reading a book - Active 2346 18.5 

*Missing value* Supplementary       8 0.1 

 
How often do you typically go to the following events or places? 
Classical music concert, opera, ballet performance, or theatre performance in a 
concert hall or theatre  

Label of the category Status Count 
% of total 

number 

Performing arts + Active 2455 19.3 

Performing arts +/- Active 3627 28.5 

Performing arts - Active 6609 52.0 

*Missing value* Supplementary   23 0.2 

 
How often do you typically go to the following events or places? 
Popular music concert or popular music festival 

Label of the category Status Count 
% of total 

number 

Pop concerts + Active 2294 18.0 

Pop concerts +/- Active 4334 34.1 

Pop concerts - Active 6052 47.6 

*Missing value* Supplementary     34 0.3 

 
How often do you typically go to the following events or places? 
Local fair with food and music 

Label of the category Status Count 
% of total 

number 

Local fair + Active 3168 24.9 

Local fair +/- Active 5655 44.5 

Local fair - Active 3861 30.4 

*Missing value* Supplementary     30 0.2 

 
How often do you typically go to the following events or places? 
Museum, monument, or historical place 

Label of the category Status Count 
% of total 

number 

Museums + Active 5064 39.8 

Museums +/- Active 4771 37.5 

Museums - Active 2853 22.4 

*Missing value* Supplementary     26 0.2 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Hip hop and rap music 

Label of the category Status Count 
% of total 

number 

C_Hip-hop + Active 6430 50.6 

C_Hip-hop - Active 3384 26.6 

C_Hip-hop +/- Active 2808 22.1 

*Missing value* Supplementary    92 0.7 
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For each of the following items, please indicate if it belongs to culture in your opinion 
(Hollywood) blockbuster films 

Label of the category Status Count 
% of total 

number 

C_Blockbusters + Active 5521 43.4 

C_Blockbusters - Active 3693 29.0 

C_Blockbusters +/- Active 3413 26.8 

*Missing value* Supplementary     84 0.7 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Food festivals and food fairs 

Label of the category Status Count 
% of total 

number 

C_Food festivals + Active 7300 57.4 

C_Food festivals - Active 2401 18.9 

C_Food festivals +/- Active 2935 23.1 

*Missing value* Supplementary    78 0.6 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Pilgrimages 

Label of the category Status Count 
% of total 

number 

C_Pilgrimages + Active 6917 54.4 

C_Pilgrimages - Active 2817 22.2 

C_Pilgrimages +/- Active 2881 22.7 

*Missing value* Supplementary    99 0.8 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Historical monuments 

Label of the category Status Count 
% of total 

number 

C_Monuments + Active 11975 91.2 

C_Monuments - Active     398 3.0 

C_Monuments +/- Active     720 5.5 

*Missing value* Supplementary      33 0.3 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Football 

Label of the category Status Count 
% of total 

number 

C_Football + Active 4401 34.6 

C_Football - Active 5539 43.6 

C_Football +/- Active 2670 21.0 

*Missing value* Supplementary 104 0.8 
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For each of the following items, please indicate if it belongs to culture in your opinion 
Hiking 

Label of the category Status Count 
% of total 

number 

C_Hiking + Active 3842 30.2 

C_Hiking - Active 5480 43.1 

C_Hiking +/- Active 3281 25.8 

*Missing value* Supplementary 111 0.9 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Antique shops 

Label of the category Status Count 
% of total 

number 

C_Antique shops + Active 3842 30.2 

C_Antique shops - Active 5480 43.1 

C_Antique shops +/- Active 3281 25.8 

*Missing value* Supplementary 73 0.6 

 
For each of the following items, please indicate if it belongs to culture in your opinion 
Political cartoons 

Label of the category Status Count 
% of total 

number 

C_Political cartoons + Active 5191 40.8 

C_Political cartoons - Active 4216 33.2 

C_Political cartoons +/- Active 3220 25.3 

*Missing value* Supplementary 87 0.7 

 

Table A2.5 Analysis of variance – Axis 1 

Variable Mean N 

Between-
Group 

Variance / 
Total 

variance (%) 

Within-
Group 

Variance / 
Total 

variance (%) 

Country 0.000 12714 12.7 87.3 

Age 0.000 12714 0.8 99.2 

Place of residence 0.000 12714 0.8 99.2 

Migrant status 0.000 12714 0.1 99.9 

Respondent's education 0.000 12714 8.6 91.4 

Father’s education 0.000 12714 4.3 95.7 

Mother’s education 0.000 12714 4.5 95.5 

Household income 0.000 12714 2.9 97.1 

Household possessions 0.000 12714 1.3 98.7 

Confession 0.000 12714 4.5 95.5 

Culture is too expensive 0.000 12714 2.5 97.5 

No time for culture 0.000 12714 3.1 96.9 
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Table A2.6 Analysis of variance – Axis 2 

Variable Mean N 

Between-
Group 

Variance / 
Total 

variance (%) 

Within-
Group 

Variance / 
Total 

variance (%) 

Country 0.000 12714 3.9 96.1 

Age 0.000 12714 1.0 99.0 

Place of residence 0.000 12714 1.3 98.7 

Migrant status 0.000 12714 0.1 99.9 

Respondent's education 0.000 12714 0.0 100.0 

Father’s education 0.000 12714 0.0 100.0 

Mother’s education 0.000 12714 0.0 100.0 

Income 0.000 12714 0.1 99.9 

Possessions 0.000 12714 0.3 99.7 

Confession 0.000 12714 1.0 99.0 

Culture is too expensive 0.000 12714 1.5 98.5 

No time for culture 0.000 12714 1.6 98.4 

 

Table A2.7 Analysis of variance – Axis 3 

Variable Mean N 

Between-
Group 

Variance / 
Total 

variance (%) 

Within-
Group 

Variance / 
Total 

variance (%) 

Country 0.000 12714 6.4 93.6 

Age 0.000 12714 0.1 99.9 

Place of residence 0.000 12714 0.8 99.2 

Migrant status 0.000 12714 0.0 100.0 

Respondents' education 0.000 12714 0.1 99.9 

Father’s education 0.000 12714 0.7 99.3 

Mother’s education 0.000 12714 0.5 99.5 

Household Income 0.000 12714 0.2 99.8 

Household possessions 0.000 12714 0.1 99.9 

Confession 0.000 12714 2.6 97.4 

Culture is too expensive 0.000 12714 0.5 99.5 

No time for culture 0.000 12714 0.5 99.5 
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Figure A2.1 – Significant categories for Axes 1 and 2  
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Figure A2.2 – Significant categories for Axes 1 and 3  
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Figure A2.3 – Significant categories for Axes 2 and 3  
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Figure A2.4 – Significant supplementary categories for Axis 1 
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Figure A2.5 – Significant supplementary categories for Axis 2 
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Figure A2.6 – Significant supplementary categories for Axis 3 
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Figure A2.7 – Distribution of clusters (per country) 
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Figure A2.8 – Obstacles to participation 
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Figure A2.9 – CSA Croatia Axis 1 and 2 
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Figure A2.10 – CSA Croatia Axis 1 and 2 
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Figure A2.11 – CSA Croatia Axis 2 and 3 
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Figure A2.12 – CSA Denmark Axis 1 and 2 
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Figure A2.13 – CSA Denmark Axis 1 and 3 
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Figure A2.14 – CSA Denmark Axis 2 and 3 
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Figure A2.15 – CSA Finland Axis 1 and 2 
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Figure A2.16 – CSA Finland Axis 1 and 3 
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Figure A2.17 – CSA Finland Axis 2 and 3 
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Figure A2.18 – CSA France Axis 1 and 2 
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Figure A2.19 – CSA France Axis 1 and 3 
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Figure A2.20 – CSA France Axis 2 and 3 
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Figure A2.21 – CSA Netherlands Axis 1 and 2 
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Figure A2.22 – CSA Netherlands Axis 1 and 3 
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Figure A2.23 – CSA Netherlands Axis 2 and 3 
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Figure A2.24 – CSA Serbia Axis 1 and 2 
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Figure A2.25 – CSA Serbia Axis 1 and 3 

 

 
 

 

 

 

 

 

 

 

 

 

 



 

P
ag

e3
3

 

Figure A2.26 – CSA Serbia Axis 2 and 3 
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Figure A2.27 – CSA Spain Axis 1 and 2 
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Figure A2.28 – CSA Spain Axis 1 and 3 
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Figure A2.29 – CSA Spain Axis 2 and 3 
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Figure A2.30 – CSA Switzerland Axis 1 and 2 
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Figure A2.31 – CSA Switzerland Axis 1 and 3 
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Figure A2.32 – CSA Switzerland Axis 2 and 3 
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Figure A2.33 – CSA United Kingdom Axis 1 and 2 
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Figure A2.34 – CSA United Kingdom Axis 1 and 3 
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Figure A2.35 – CSA United Kingdom Axis 2 and 3 

 

 


